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SHRINK 101: AN APPLICATIONS AND OPPORTUNITIES
PACKAGE DECORATING WHITE PAPER

White Paper candidly evaluates consumer product safety, recycling, decorating,
supply chain and cost considerations in the selection of shrink sleeve packaging

Croydon, PA: Sustainability meets brand expectation within an information-laden
White Paper that walks brand managers, product managers, package designers,
operations and supply professionals, financial managers and consumer good product

marketers through the many issues surrounding package decoration and performance.

Key points for recommending and specifying printed shrink sleeve labels are
presented and discussed. Applications for shrink labels span from creating a stand-out
shelf presence with an irregularly-shaped container, to meeting increasingly more
stringent sustainability objectives, to safeguarding package integrity and more.

-MORE-
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The White Paper is available, upon request, from Gilbreth Packaging.

Gilbreth, a pioneer in shrink film printing for over 40 years, offers a broad range
of shrink labels; full body sleeves, tamper-evident neck bands and specialty anti-

counterfeit sleeve labels.

For more information, please contact Theresa Sykes; Gilbreth; 3001 State Road;

Croydon, PA 19021; (800) 630-2413; www.gilbrethusa.com.
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Consumer Product Companies Rely on Shrink Sleeves

to Manage Brand Identity, Sustainability and Cost-Savings Initiatives

W hite Paper

C ~onsumer buying
research shows

that consumers use
visual stimulation
as the first line

in their decision-
making. This is the
main reason that
most companies
spend millions on
visual advertising in
print, media, or on
the internet. Ina
similar vein, shrink
sleeves provide an
immediate, point-of-
sale visual appeal
that drives sales.

Shelf Appeal

Products packaged
in heat shrinkable sleeve
labels make a dynamic
brand presentation that sets
your product apart from
others to gain immediate
consumer recognition.
Here is an exercise you can
try yourself: Simply walk
through any grocery store
and pick out a category of
consumer products. Visually
scan the shelf to note which
packages jump out at you.

A brand has between 8 to

10 seconds to compete for
your attention in order to
*sell the product”. If your
product is able to engage
the consumer on sight, it will
be picked up. Your chance
for a sale and an increase in
market share just improved.

Products that make a
bold full body shrink sleeve
statement are often first to
be considered by consumers
who value the implied,

inherent quality presented
through the packaging.

It is very difficult to
launch a totally new product,
break into a mature product
category, or revitalize an
old brand. If this is your
challenge, consider how
a relatively inexpensive
shrink sleeve label may send
the consumer a signal that
something new and special
or “the same old/same old"
product they thought they
knew is worth another try.
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Photo Caption:
An informative White Paper available from Gilbreth Packaging evaluates design,

performance, package safety assurance, sustainability and supply chain issues that are

addressed by using printed shrink sleeve labels.
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